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INFORMATION SOURCES

hWhat are the sources you nommally use to get the news and the infommation you need?

KIS
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The Intexrnet is the most popular scurce of information.

Socilal networks go second. The other sources are used

much more rarely.

Websites and/or online media

Social networks
Conversations with r=latives, friends,
acquaintances

Telegram channels and other messengers
TV

Forums, blogs

Fadio

Frinted press (newspapers, magazines)
Other

Oon't know/MNo answer
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Sample 1183



FREQUENCY OF USE OF INFORMATION SOURCES KIS
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How often do you use the following information sources?

Internet and social media are the most
frequently used sources to det various
Average frequency of 7 i
use per week information.

Websites and/or online media YT R, 23% 0 10% 34%
Social networks IR 14% 6% 6%

Conversations with relatives, i _
Cfriends, acquaintances MR 9%

Telegram channels and other
Lomessengers

TV § 265
Forums, blogs 275

Radio 4475

Printed press (newspapers,
magazines)

467
WEvery day BAt least once a week
W ess often than once a week M Hard to say

[ don*t use J don't have an account
Sample 1238



TV CHANNELS USED TO GET INFORMATION KIS
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How often do you use the following information sources?
What TV channels do you normally use to get the news and the infommation yvou need?

67% of respondents watch TV on average about three times a
week. More than half of them watch Russian TV channels.
Belarusian regiocnal TV channels are the least popular.

Averadge frequency of

7Y% i _
use per week
2,7
TV channels
26% Russian TV channels 53
Eelarusian national W 235
channels ’
Sl International TV channels 415
AR Belarusian regional TV
— channels 208
mEvery day :
m At least once a week Ot her ot
mless often than once a weelk
I dont wse / don't have an account . ,
Hard to sav Don't know/No answer 145

Sample 206



NEWS SITES USED TO GET INFORMATION sKlill
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How often do you use the following information sources?
What news sites do you nommally use to get the news andd the infommation you need?

94% of respondents use different websites.
On average, these resources are used about five times a week.

Most respondents wvisit international news sites.

Averadge frequency of
use per week

4.7
International news sites : : : e 61%
Eelarusian news sites | A%
Russian news sites " dEa AT%
mEvery day - Other 1%

mait least once a week
wless often than once a week
I don't use / don't have an account

Don't know/No answer 165
e AR - e ————————————————————— o

Sample 1128



SOCIAL NETWORKS USED TO GET INFORMATION KIS
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How often do you use the following information sources?
hWhat social networks do yvou nommally use to get the news and the information you need?

87% of respondents use social networks 4-5 times a week on
average. Vkontakte and Instagram are the most commonly used
soclal networks.

Social networks

fverage frequency of Vikontakte 635
[N = I:lE T e k B T i T (A Thieb il Toeis AL Bt T [ T L ot e e ]
4,7 Instagram 53%
ddnoklassnikl (OoHOKNACCHKMEKM ) 33%
Facehook el
TikTaok 188
My World@Mail.Ru (Mol mup@Mail.Ruo) 13%
witter ans
LinkedIn 3%
Habr Carser (Mon kpyr) 1%
mEveryday
mAt least once a weelk _ snapchat 1%
wless ?ften thanrunce a weelk Othet =
I don't use/don’t have an account _ : : =
Hard to say Don't know/MNo answer S

Sample 1@54



MESSENGERS USED TO GET INFORMATION KIS
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How often do you use the following information sources?
What messengers do you nommally use to get the news and the infommation you need?

75% of respondents actively use messengers. The largest
share 1s made up of Vibher and Telegram users.

viber (S "
Average frequency of By o
use per week Telegram SR O O O S ST R bbks
3.4
WhatsApp 288
Facebook Messengery —  14%
Skype [ 13%
Google Hangouts =~ 6%
iMessage 1%
ICO  0O%
mEvery day Signal = B%
DAt lmast once a wesk S
- 1%
¥ Less often than once a week .che¥
I don't use / don't have an account Don't know/No answer 7%

Hard to say

—

Sample B97



TRUST IN INFORMATION SOURCES sKill
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Are there any 1nfommation sources you trust more than others? If so, which one?

Websites and mass media are the most trusted information
sources, which correlates with the usage rate.

Websites and online media 24%
Telegram channsels and other 21%
P I
messengers
Conversations with r=latives, 200%
friends, acquaintances
Soclal networks 1
TV 13%
Forums, blogs d
Radio .
Frinted press (newspapers, magazines) £70
Other =/
Oon't know/MNo answer 145
Therse are no information sources that 19% Sample 1182

I trust more than others



INFORMATION SOURCES sKill
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What sources do you nommally use to get the news and the infommation you need?
Are there any infommation sources you trust more than others? If so, which one?
How often do you use the following information sources?

Sources with high trust but Sources with high trust and
low usage rate. high usage rate.

Websites and online

media
I:1F:| "
H Conversations with relatives,
2 Telegrar chats and friends, acquaintances
0 other rmessengers
W]
5 Social networks
4; Forums and blogs TV
S :
Ly Fadin
I_

Printed preas i
Sources with low trust and

Sources with low trust and low high usage rate.

usage rate.
sSource usage

Ball size shows average frequency
of use per week Sample 1183
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ATTITUDE TOWARDS INFORMATION IN THE MEDIA
Do you get the feeling that media are decelving you?

hWhat do you do then?

B Veory ofton B ften
B Seldom

B Mo answer

Sometimes

Very seldom
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The vast majority of respondents have the feeling that at
least sometimes they are being deceived by media. In this

case, respondents tend to double-check the information using

the Internet. Most often they turn to foreign sources.

89% have a
feeling of
deception

Looking for information on foreign websites

Looking for inforrmation on Russian websites
Looking for information on Belarusian websites

Appealing to friends

Looking in the press

Looking on TV

Listening to the radino

Contacting the editorial office

Loing nothing

......................... 31%
............. Eﬂ%
19%
B
h%
3%
5
4%
255
S Sample :
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FAKE NEWS

Do you think you will be able to identify situations when media want to manipulate

sKlill

or change the opinion of people, for example, spreacs fake news, propaganda, disinfonmation, etc
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From your experience, where can you encounter fake news most often?

Ability to identity fakes

Rather
difficult

Tty
L}

Hot able
to

Hard to Sayﬁ?c
33%

, 1t's easy

Half of the respondents believe that they can identify fake

news and about a third are not sure about it. TV is the
most frequently recalled source of fake news.

No, 1t's wvery

difficult

Rl
=

18

ather easy

330 B

TV

Social networks
Printed press
Websites and Internet media
'"féiégiéﬁnﬁﬁﬁﬁﬁéiénﬁﬁﬂ”ﬁfﬁéf
messengers

Forums, blogs

Fadio

Conversations with relatives,

_friends, acquaintances
Other

Don't know/Mo answer

Sources

of fake news

Sample :

i B



ABILITY TO USE THE INTERNET
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The respondents give the highest rating to their ability to use search sexvices and adapt their
behavior in the digital environment. The ability to critically evaluate information /

information sources 1is assessed somewhat lowexr. Less than half of respondents note their
ability to control the security of pexrsonal data and to use tools to express their opinion

How good are you at

. using online search services to get the
information you need

. adapting your behavior in the digital
environment in accordance with accepted
ethical standards / rules of polite behavior

.critically assessing the validity and
reliability of online information sources

.using and observing your / someone else's
copyright while working with data, content and
_.software

.monitoring the security of your personal data

.using wvarious Internet tools and services to
express your opinion and / or to make yourself
"visible" 1in the digital environment

Not able

1 m2 |=3| m4 =5 Able
wf] = [ e e
o | w |

43%

R

Sample 1208
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DEMOGRAPHY KIS
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Gender The study was conducted in July-August, 2021. The
Ao 0 respondents are Belarusian Internet users aged 18-74
® ° living in Belarus. The sample size is 1208 people.

Region
248
15% 125 = 105 10% 125
Brest Vitebsk Gomel Grodno Minsk Minsk Mogilew
region region region region region Tedion

El N

Sample 1233

mid2d w534 mBH4d md554 w5574



DEMOGRAPHY

Education
ITncomplete
secondary..

Complete
secondary..

secondary
professional..

Incomplete
higher..
Highex

education..

(KT

wrial

L T

Ea]

Unemployed

30 ) . .
- Students/ pupils
Hetired

Professional

Top managers
Middle-rank managers/ FMs
Specialist/Chief specialist
Officials/office workers
=mall business owners
Creative professionals, .
Technical staff, support saff
Jualified workers
Unskilled workers
Militazry men, policemsn

House wife / house husband
Othex
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